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Research framework
How the 1991 world was created
The project emerged from the study of the 
skills and culture categories of the first 120 
worlds of the "Fashion Fictions" project. Based 
on the analysis of worlds 8, 9 and 50 in the 
culture category, this concept was identified 
as the practices and customs of a group or 
collective that create a sense of belonging and 
identity aimed at creating a social fabric and 
a code of conduct through clothing. On the 
other hand, based on the study of worlds 29, 83 
and 93 for the category of skills, the category 
of skills was understood as the learning and 
application of inherited material and 
intellectual techniques with the intention of 
encouraging recursivity to create from material 
limitation. Based on these definitions, fashion 
practices in Colombia, and mainly in Bogotá, 
were studied in relation to these terms. 

From this research, it 
was understood that Colombian 
and Bogotá’s fashion practices 
were strongly linked to 
national textile production 
and customised tailoring 
practices based on the 
imitation of international 
references and techniques. At 
the beginning of the 20th 
century, personal dressmaking, 
custom orders to tailors and 
seamstresses, and purchases in 
national clothing shops were 
the main forms of acquiring 
garments for individuals; in 
the first two cases, the 

garments were made for a specific person from the available textile material. 
The textile industry in Colombia played a relevant role during most of the 
20th century, as it managed not only to supply the country in terms of 
textile material during periods of austerity during the first and second 
world war but it was also a great source of export products. However, these 
practices would be partially lost over time, as the arrival of international 
clothing shops due to the economic opening in 1991 would lead to more people 
having a greater purchase power for clothing due to lower prices. This also 
enabled more diverse visual expressions of identities due to accessibility.  

|Examples of Worlds 50, 93 
and 8 practices nowadays
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leading 
textile 
companies



World 1991
What if we were culturally accustomed to making and 
customising our clothes? 

The rebellion of the Colombian textile industry in 1991 
prevented the economic opening of the sector, thus the 
government opened clothing workshops to encourage creation; 
these rely on used clothing banks and national textiles for the 
customisation and making of own garments. 
People design their 
clothes from these 
materials, and their 
aesthetics are 
inspired by available 
everyday objects, 
consciously using 
textiles, and thus 
building a visual and 
material language that 
is distinctive of the 
country. As a result, 
the value of the 
production and 
development of a 
national aesthetic 
from everyday life was 
recognised.

|World 1991 moodboard
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Imprinted identities
Thanks to the creation workshops promoted by the government, 
people can go to these to make and customise their clothes from 
garments available on site and with items that they bring 
themselves, as well as with the necessary supplies (pattern 
rulers, threads, sewing machines, etc.). Similarly, it is 
expected that through the use of the laboratory, people will 
donate garments to continue the operation of the workshops. By 

creating new versions of 
garments, people seek to 
express their personal 
identity through textile 
interventions such as 
embroidery or prints based 
on everyday objects. The 
clothing laboratories become 
spaces for collective 
learning, where people learn 
from each other, based on 
the possibilities that arise 
from everyday life.

Material board of the enactment|

Enactment’s prototypes



Proposed enactment - Prototype element - create an 
object or image from the world, sourcing materials 

Materials:

All materials will be provided by the activity leaders.

- A space to work with tables
- Cloth cloths 
- Everyday objects with embossing for stamping
- Letter stamps
- Gloves and plates for inks
- Cloth tablecloths for printing
- Water-based inks for textile printing

Layout and intention:

In the space the stamps will be arranged according to the difficulty of 
printing, inks and letter stamps. The participants will be distributed in 
such a way that they have space to experiment with the stamps on a part 
of the tablecloth surface to experiment.
The aim of this activation is to generate questions about personal style 
and how a visual expression of individual identity is expressed through 
clothing. From the customisation of garments in a shared space, the aim 
is to reflect on personal identity through everyday objects.

Enactment:

Participants will arrive at the workshop, where they will be provided 
with a scarf. They will be contextualised about the 1991 world through a 
description of the world and activation. Once they have done this, they 
will be given access to the inks and stamps, with which they can 
experiment and try them out on the tablecloth as a collective record, and 
once they are confident with the process, they will develop their own 
personal and individual designs on the scarves using everyday objects, 
the inks and the letter stamps. 
At the end of the activity, they will be given a reflection form with 
questions about their experience of expressing individual identity with 
the skills.

Imprinted identities



Participants' 
reflections
Participants were offered a reflection form, which they answered as their scarves 
went through the drying process. The form consisted of the following questions: 

1. What is the value of a personally made/stamped garment, as opposed to a garment that is bought 
in shops completely finished?
2. What did it mean to make your own garment and understand the process involved in making it? 
3. How did the process of material experimentation feel? Was it fun? frustrating? relaxing? Express 
it in 3 words 
4. Did this experience of developing a creative piece feel challenging?
5. Would you like to make this experience part of your routine? Why?
6. After this experience, would you like to start altering your garments or would you prefer to 
continue buying finished garments in the shop?

From the collected reflections of the participants, it was found that in terms of 
the value of the garment, the garment gains an emotional value from the creative 
process they were involved in. They mainly relate the emotional value to the memory 
of the effort and the creation of the garment, understanding it as a form of 
personal expression. Regarding the significance of the printing processes, the 
participants mostly recognised the creativity, care and patience, especially valuing 
the time required for a single scarf. Some people explicitly linked textile work 
with the people in the fashion industry who undertake this work, such as 
seamstresses or dressmakers. When describing the activation process, the majority 
described it as unique, personal and relaxing, seeing it as a space of creative and 
mental liberation. It should be noted that more than one person linked the 
activation with childhood, due to the creative material process. Similarly, most 
participants acknowledged the difficulty of the activation, especially the printing 
process, due to the care and level of concentration that it required. However, other 
participants understood the activity as a space of liberation and creative thinking, 
where they had no expectations or limitations for the final product. In terms of 
integrating the textile intervention process into their daily lives, the majority of 
participants said yes, expressing that this would allow them to have a creative 
outlet within their daily routine and they would be able to appropriate more of 
their garments. However, some people explained that they would not like to include 
it in their daily routine as the process would lose importance and emotional value, 
seeing it as a process that does not happen that often. Finally, participants 
responded that they would like to start intervening in their garments, including 
textile processes beyond printing, such as embroidery or dyeing.
 
These answers show that participants recognise the emotional value of personalising 
a garment by being included in the creative process. By acknowledging the factors 
(care, patience and delicacy) that textile processes such as printing represent, 
participants were able to understand the complexity of the processes involved in 
making garments, as well as the high emotional value that the garment represents for 
them because they created it themselves.  In this case, the textile intervention 
allowed people to express their identity and take ownership of the garment, 
expressing that in the future they would like to textually intervene their clothes 
in order to recognise them as their own. This proves how, despite the construction 
of personal style based on the purchase of certain garments, the process of 
customising them can offer them a greater sense of belonging and appropriation, 
understanding them as a garment that is uniquely theirs. 



gROUP REFLECTION
We found the utility of 
fictions to show the 
public other 
alternatives to apply in 
everyday life, in 
dynamic and interactive 
ways. 
In our activation, 
although people did not 
have the experience or 
the necessary knowledge 
to obtain the best 
result and waste as 

little material as possible, they were willing and interested 
in carrying out these manual and customisation activities, so 
the world we imagine is not so far away; it requires time and 
spaces that allow them to develop their skills and explore 
their creativity and 
personality.

Finally, we achieved 
the organic presence 
of personal 
expression at the 
moment of thinking 
about the design and 
its subsequent 
printing, people 
used the objects 
they liked or wanted 
to have as a 
reminder on the 
scarf, with very 
little intervention 
or external 
references.
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